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Digitalize supply chain is crucial  

Executive Summary 
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Ten key trends and strategies of brands and retailers 

#1   

A more complicated global retail 

scene is expected 

#2   

Digital waves are reshaping 

global retail  

#5   

Technology-led new retail 

format ð unmanned store ð 

dominates the retail scene  

#3   

Retailers embrace digital 

strategies to enhance consumer 

shopping experience 

#4   

Retailers join the òimmediacy 

raceó as part of their omni-

channel strategy 

#10   

Sharing economy: a new kind 

of retail 

#6   

òSmalló is big 

#7   

Fresh food market flourishes 

#8   

E-tailers and traditional players 

ride the private-label wave 
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Nine survival tips for brands and retailers 

Nine lessons 
for global 
retailers  

Be customer-
oriented 

Have an 
omni-

presence 

Experience is 
king 

Leverage 
advanced 

technologies 

Data-centric 

Go cashless 
and provide 

fast, on-
demand 
delivery 

Reinvent 
businesses 

and carry out 
business 

innovations 

Implement 
digital supply 

chain 

Pursue M&A 
and 

partnerships 
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Key trends and strategies of retailers 

#1  A more complicated global retail scene 

is expected 
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2015 2016 2017 

(estimates) 

2018 

(estimates) 

2019 

(estimates) 

Retail sales 

(US$ 

billion) 

yoy 

growth 

(%) 

Retail sales 

(US$ billion) 

yoy 

growth 

(%) 

Retail sales 

(US$ billion) 

yoy 

growth 

(%) 

Retail sales 

(US$ billion) 

yoy 

growth 

(%) 

Retail sales 

(US$ billion) 

yoy 

growth 

(%) 

World 12,965.1 5.1 13,596.2 4.9 14,274.6 5.0 15,199.6 6.5 16,161.0 6.3 

U.S. 2,932.1 4.1 3,031.1 3.4 3,109.8 2.6 3,230.4 3.9 3,361.2 4 

China 1,899.4 9.2 2,034.6 7.1 2,200.5 8.1 2,376.8 8.0 2,542.6 7 

Japan 978.9 0.8 987.4 0.9 991.6 0.4 1,006.1 1.5 1,025.3 1.9 

Germany 516.4 2.2 528.9 2.4 539.0 1.9 560.1 3.9 581.0 3.7 

India 484.0 11.3 545.0 12.6 607.9 11.5 674.7 11.0 746.2 10.6 

France 476.5 1.9 484.6 1.7 494.8 2.1 505.6 2.2 516.7 2.2 

U.K. 449.6 1.6 457.2 1.7 469.7 2.7 488.4 4.0 506.3 3.7 

South 

Korea 

242.2 5.7 257.6 6.4 272.2 5.7 291.1 7.0 309.8 6.4 

9 

Global retail sales and yoy growth of selected countries, 2015-2018 (estimates) 

ʻ

i. The U.S. remains the largest retail market in the world, but Asian 

countries are catching up quickly  
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Asia is the new growth engine 

ʻ

ʻ

Rank Country Region 

1 India Asia 

2 China Asia 

3 Malaysia Asia 

4 Turkey Europe 

5 United Arab Emirates MENA 

6 Vietnam Asia 

7 Morocco Africa 

8 Indonesia Asia 

9 Peru Latin America 

10 Colombia Latin America 

2017 Global Retail Development Index 



North 
America, 
47.8% 

Europe, 
33.8% 

Asia Pacific, 
15.4% 

Latin 
America, 

1.4% 

Africa/ 
Middle East, 

1.5% 

FY 2016 

North 
America, 
48.3% 

Europe, 
39.4% 

Asia Pacific, 
10.4% 

Latin 
America, 

1.2% 

Africa/ 
Middle East, 

0.6% 

FY 2006 
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Changing share of Top 250 retail revenue, FY 2006 and FY 2016 

Asian pacific retailers become more significant in the global retail scene 
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ii. Trend of store closures persists 

 


